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Végzettségek, tudomanyos fokozatok
Felsofoku végzettségek

e 2020 - 2024
Corvinus University of Budapest, Hungary , Marketing (PhD/DLA képzés)
e 2018 - 2020
Corvinus University of Budapest, Hungary , Marketing (MSc/MA)
e 2014 - 2018
University of Szeged, Hungary , Business Administration and Management (BSc/BA)

Tudomanyos fokozatok, cimek

e 2024, dr. univ
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¢ , Rendes tag

Szakmai életut
Kordabbi és jelenlegi munkahelyek, munkakorok és beosztasok

e 2024 - 2025
School of Business, Sun Yat-sen University, Postdoc
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kinai anyanyelvi anyanyelvi anyanyelvi Igen
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Kutatas, szakértoi tevékenység

Fontosabb, oktatott targyak, témakorok:
Basic of Marketing, Applied Market Research Methods, Online and Digital Marketing

Tudomanyteriilet és tudomanyag:

Tarsadalomtudomanyok

Jelenlegi kutatasi témak:

Consumer Behavior, Al ethics, AR/VR

Korabbi kutatasi témak:

social media marketing, Virtual try-on technology

Fontosabb kutatasok

e 2024 - 2026, Collaboration with Artificial Intelligence: Aversion and Admiration in an Organizational
Context
Részvétel formaja: a kutatdécsoport tagja
Finanszirozé: National Science Centre of Poland (Narodowe Centrum Nauki)
Tovébbi informacidk a kutatdsrél:

e 2025 -, Human-Al Integration in New Product Development Based on Generative Artificial
Intelligence
Részvétel formdja: a kutatécsoport tagja
Finanszirozé: National Natural Science Foundation of China (NSFC)
Tovabbi informacidk a kutatasrol:

Tagsag tudomanyos vagy szakmai szervezetben, testiiletben

e 2022 -, Member, tag
EMOK, orszagos

e 2022 -, Member, tag
EMAC, nemzetkozi

e 2022 -, Member, tag
AMA, nemzetkozi

e 2022 -, Member, tag
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ACR, nemzetkozi
Publikaciok

e The e-WOM intention of artificial intelligence (Al) color cosmetics among Chinese social media
influencers

e Unveiling the influence of anthropomorphic chatbots on consumer behavioral intentions: evidence
from China and Indonesia Available to Purchase

e The Bright Side of Al in Marketing Decisions: Collaboration with Algorithms Prevents Managers from
Violating Ethical Norms

e How consumers' privacy perceptions influenced mobile payment acceptance during the COVID-19

pandemic
e Using Artificial Intelligence to Promote Branded Color Cosmetics: Evidence from Indonesia
O i i Vi i i i

e Advocating for mother nature: the roles of anthropomorphism, nature-evoked emotions and trust
¢ No longer look down: investigating second-hand clothing purchase in Indonesia
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Szobaszadm: E. 333
Mellék:
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Belsé fax:

E-mail cim: yuling.wei@uni-corvinus.hu

Ertesitési (posta) cim: Budapest, Févam tér 8, 1093

Személyes honlap: https://scholar.google.com/citations?user=zgPgUFQAAAA])&hl=en
Egyéb elérhetéségek: wei.yuling0729@gmail.com
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MTMT: https://m2.mtmt.hu/gui2/?type=authors&mode=browse&sel=authors10079151
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