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Qualifications, scientific degrees
Higher education qualifications

2014 - 2017
Università degli studi di Cagliari – Department of Economics and Business (Italy), PhD in Economic
and Business Sciences (with honours) (PhD/DLA képzés)
2012 - 2013
Catholic University of Piacenza (Italy ), Postgraduate Specialisation in Manager of Territorial
Tourism Development and Management of Tourism Businesses (MSc/MA)
2009 - 2011
Università degli studi di Cagliari – Department of Economics and Business (Italy), Master’s Degree
in Managerial Economics (score 110 out of 110) (MSc/MA)
2005 - 2009
Università degli studi di Cagliari – Department of Economics and Business (Italy), Bachelor's
Degree in Economics and Business Management (score 100 out of 110) (BSc/BA)

Career
Workplaces

2023 -
Corvinus University of Budapest – Institute of Marketing, Department of Marketing Management,
Associate Professor
2021 - 2023
Corvinus University of Budapest – Institute of Marketing, Department of Marketing Management,
Marie Curie Research Fellow
2019 - 2021
Corvinus University of Budapest – Corvinus Institute for Advanced Studies (Hungary), Junior
Research Fellow
2017 - 2019
Università degli studi di Cagliari – Department of Economics and Business (Italy), Research Fellow

Language skills

Language Speaking Writing Reading Media
appearance

Italian Native Native Native
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English Advanced Advanced Advanced

Spanish Intermediate Intermediate Intermediate

Hungarian Basic Basic Basic
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