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Abstract:

Being unable to travel feels like being a caged bird for many and trapped in unwanted
situations strengthens travel desire. This study contextualizes travel deprivation and
subsequent desire thinking in relation to the concept of craving. It introduces lockdown
captivity and travel craving as relevant factors to understand tourism demand when
travel is impossible. This research demonstrates the usefulness of the elaborated
intrusion theory in the tourism context and newly defines wanderlust in association
with craving. Empirical support for the hypotheses that lockdown captivity and
wanderlust are key determinants of travel craving is provided. Travel craving should be
used as an alternative concept to travel intention in situations in which travel is curtailed
or impossible. Tourism marketers and practitioners are advised to build on the caged
bird metaphor to effectively communicate their offerings during crises that result in
travel restrictions and to show their empathy toward would-be tourists.




